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Questions?







• The truth is, no one can tell your business story better than you and your goal is 
to figure out the best way to tell that story; you know where you came from, you 
know your passion, you know your desire and you know why you’re doing this. 

• Make a list of what makes you the best at what you do so you can figure out 
your secret sauce and work that in, then once you’ve defined your brand you 
need to craft it into a clear, concise message.

• If you have current clients, take this time to “date” them again. Don’t take any 
relationship you have for granted right now.



READ, LISTEN, WATCH

• This is something you need to do on a daily basis. YOU SHOULD HAVE A LITTLE MORE TIME TO DEDICATE 
TO THIS.

• If you don’t know what’s going on in your industry, who’s talking about it, what they’re saying, who’s 
sharing news about it and what the competition is doing then you won’t know who to pitch yourself to. 

• You need to watch TV, YouTube, Instagram stories and read newspapers, articles and magazines. Listen 
to the radio and podcasts. It’s so important to cover all your bases in terms of communication channels, 
because there could be several different people talking about your industry in several different ways and 
you don’t want to miss anything! 

• You really can’t afford to take your eye off the ball here, because do you know who’s doing their 
research on you? That’s right – your competition; you can guarantee that they are reading, listening and 
watching you.



HOMEWORK, HARDWORK

· Who writes about your business and industry?

· Where do they write it?

· Who is your audience? (who reads, listens, watches)

· What stories are journalists most interested in telling?



SOCIAL MEDIA AND YOUR COLLECTIVE AUDIENCE

• If you’ve never had time to take stock of who and where your audience is, 
now’s the time!

• Who are the journalists you most want to cover your business? Find them 
on social and ENGAGE! (don’t get crazy though…)

• How is your mailing list doing? What’s your read rate? How can you make 
that better and more consistent? Now’s the time to trim the FAT! This is the 
only audience you TRULY OWN – make the most of it.

• Find your ideal collaborators/ partners



THE ALMIGHTY PITCH!

As daily lives are uprooted, media coverage has changed from writing about the outbreak itself 
to what this means for virtually every facet of life.

• If you are pitching yourself, here are our tips: 
1. Include a problem and it’s solution, for example, ‘Trouble sleeping? Meditation will fix that for you’

2. Reference a past story! Say ‘I saw you wrote about my industry, I would love to share my expertise with 
you by providing you with these four points that I think will be really valuable for your next story’. This 
shows that you care about what goes out in the media about your industry, that you actually read what 
they wrote and that you’re willing to help them out.

3. You like stuff, we have stuff! This can appeal to journalists and influencers and is another reason why you 
need to read, listen and watch. Bloggers for example will write about things they like and use regularly or 
that are relevant to their niche. 

4. Compliments are great but only if they’re real! Journalists in particular are very proud of their work, but 
only compliment them if you have done your research and you really mean it.

· Include links to your social media accounts so they can check you out or tag you. 



Above all…be human, be nice.

Think critically about how to tell your story.
Err on the side of caution. If you’re not sure if 
you’re capitalizing on someone else’s 
misfortune, you probably are…

Remember, we’re all in this together. Life is 
going on but it has a definite limp, be aware 
and sensitive to the loss we are all 
experiencing and try to contribute to the hope 
we all need to build.
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SOCIAL 
MEDIA 

DURING
A GLOBAL 
PANDEMIC

AMANDA MacMASTER



SOCIAL MEDIA STATS

60% of consumers visit your Facebook page BEFORE they visit your website or brick 
and mortar store

80% of consumers look to see if your Facebook page is up to date

62% of consumers say Facebook is the most useful social media channel to research 
small businesses

Instagram users spend an average of 53 minutes per day on the site



SOCIAL MEDIA PROFILE UPDATES

• Social Media Profile Makeovers. Give your LinkedIn, Facebook, Instagram and other social media pages a professional, polished 
appearance that is consistent with your branding. It’s time for a social media makeover:

• Your profile bio needs to be accurate and interesting.

• Make it easy for people to contact you.

• Your location and services should be clearly featured in your profile.



NEW CONTENT STRATEGY

• New Goals? New Services? New Strategy.

• Update content for new services and / or goals.

• Need to communicate new hours, new services, and other new information in a timely, clear manner.

• Schedule some posts, but do not automate. Update scheduled posts as needed.



GET CREATIVE

• • Create shareworthy and fun content to grab attention



WHAT'S YOUR 
STORY?

• • Are you supporting local 
businesses?

• • Are you volunteering?

• • Are you giving back?

• • Are you providing a 
discounted or free service?

• • Are you providing free 
information or workshops?

• That's a story! Share what 
your business is doing to 
help community!



JOIN GROUPS AND GET SOCIAL

• •Network.

• • Share struggles, successes and knowledge with others in your 
industry.

• • Promote your business.

• • Connect with your community.

• • Support local.



GET IN FRONT OF THE CAMERA

• • Go LIVE!
• Live Events (concerts, theatre, poetry, painting, workshops, classes, etc)

• Virtual Tours (venues, real estate, museums, galleries)

• Quick Tips

• Interviews

• News and Information
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